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AMY 
NAKAMURA

I’m Amy, a social media editor at The Washington Post. I work across 
platforms such as Reddit, Instagram, Facebook, X and more. Before 
coming to The Post, I worked at USA Today, The Wall Street Journal, 
and Hawai’i Public Radio (my hometown NPR station). I’m also a 
graduate of Syracuse University, where I studied Magazine Journalism 
and International Relations. 
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WHAT IS THE 
GOAL OF MY POST?

Why am I sharing this story with my 
audience? What do I want them to learn or 
take away from our reporting?

01
WHICH 
PLATFORMS AM I 
USING?

Are you using a link-based platform or an 
image-based platform? Are people able to 
easily get to your website to read more?

02
WHAT ARE THE 
MOST IMPORTANT 
DETAILS OF THIS 
STORY?

Is this breaking news, enterprise or evergreen 
content? What photos, videos, quotes or 
details would make this most compelling to 
folks as they scroll on social?
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QUESTIONS TO ASK WHEN 
BUILDING OUT SOCIAL POSTS 
In my role as a social media editor, I’m using a lot editing and critical 
thinking skills to make sure I’m doing the story justice. It’s important to 
collaborate with reporters and other producers to make sure you’re 
making news accessible and understandable. 



INSTAGRAM TIKTOK REDDIT

https://docs.google.com/file/d/17IK_Ym02PqJ3OyrG61pgDZYbEe6TL7H_/preview
https://docs.google.com/file/d/1FXAm_Gi2WIsUCOm_1r0YVYnslUGeyXzS/preview
https://docs.google.com/file/d/1It3IXld8BXVrjAjx8NFybryub3RE4P_1/preview


FACEBOOK X/THREADS/BLUESKY WHATSAPP

https://docs.google.com/file/d/14jhC61oBvHwMPumJ8DlQ2AG8YW5kbeUO/preview
https://docs.google.com/file/d/1Za3upiWaGvCxwjdJXuAkju2tX5yidD-V/preview
https://docs.google.com/file/d/17YGtxwzGfbg7PlH2nvSD7_JgeO0iQKdi/preview
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Strategy around social
A few things we consider when crafting a social post at WaPo

● Shareability: Is there a quote or a big number from the story that stands out? Is 
this headline one you would send to your friends? What action do you hope folks 
take from seeing this story (commenting vs. liking)?
○ Writing strong, understandable and, at times, shorter headlines for social 

also contributes to strong shareability 

● Strong visuals: Especially for visual platforms like Instagram or TikTok, visuals 
are very important. If we do not have a strong lead image for a complex story, we 
are less likely to promote on image-based platforms.
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DON’T BE AFRAID TO TRY 
SOMETHING NEW

https://docs.google.com/file/d/1gMkNKzsEcPciZWaVitIG91Tj09gOIPTJ/preview
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Quick tips for your personal 
social media accounts
● The first 10 seconds of your video matter the most. This means its good to 

frontload your interesting content and then cut back to it later in the video

● Create content that feels native to the app/platform. Content that is 
overproduced can fall flat compared to quick hits made from your phone. 
○ (IG has said it’s algorithm prioritizes videos made with its Edits app) 

● Consistency is key. Posting consistently can build habit with your audience and 
the algorithm 
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Reddit terminology
● Karma: This is an approximation of the 

upvotes you get on your Posts and Comments 
minus the downvotes. There are four types of 
karma: Post, Comment, Awarder, and 
Awardee

● Subreddits: A community in reddit related to 
pretty much any noun. The biggest subreddits 
typically revolve around media aggregators, or 
topics and locations, like r/Politics, 
r/Coronavirus, r/WashingtonDC, etc.

● Moderators: Subreddits each have 
moderators to keep the content on that sub 
within the rules and keep order. These people 
are all unpaid volunteers. 

● Redditque: Your behavior on Reddit (best 
practices can be found here)

● Flair: These tags are added to the top of posts. 
They vary by subreddit, but it can help to show 
popular topics in the subreddit. Some pages 
also use flairs to flag paywalls. 

● OP: This stands of Original Poster

● AMA: Ask-Me-Anything

https://www.reddit.com/r/NewToReddit/comments/lw4gp4/comment/gtc2rbz/

https://www.reddit.com/r/NewToReddit/comments/lw4gp4/comment/gtc2rbz/


https://www.reddit.com/r/reddit.com/wiki/selfpromotion/#wiki_guidelines_for_self-promotion_on_reddit

https://www.reddit.com/r/reddit.com/wiki/selfpromotion/#wiki_guidelines_for_self-promotion_on_reddit
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Ask-Me-Anything sessions are a great 
opportunity to explain more about your 
company and the work that you do. 

We ask teams to pitch AMAs at least 2 
weeks before the story publishes. AMAs 
last a minimum of one hour, but can go as 
long as reporters like. To set up an AMA, 
you need:
● A headline
● An explanation of the topic
● A proof photo 
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How to run 
an AMA
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QUESTIONS?

ASK ME ANYTHING! :) 



THANK 
YOU

AMY.NAKAMURA@WASHPOST.COM

X: @NAKAMURA_AMY
BLUESKY: @AMYNAKAMURA.BSKY.COM

AMY NAKAMURA

mailto:AMY.NAKAMURA@WASHPOST.COM

